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Note:-Attempt all Questions.

ue. jectives of advertising are to a sale awareness among customers, remind, an
1 “Object f advertising are t 1 g cust d, and
persuade them to buy and to maintain the existing customers.” Explain?

IO &1 Iz UTed! & dra TITwddl a9 & fo S= I fAa g @Ried &g URd &= 3R
AISI&T TTESHT BT TR AT BIT & | WHSIRY ?

Que.2 “Effective communication process starts with selection of target audience” Do you agree?
“Feg Sarell & T D AT YWl AUl UihAT Y Bl © 7 RIT Y SHY HEEd © 7

Que.3 On what bar? On the advertiser select target audience?
== Q7T {5 SMER R e ST &1 I B Ahdl & 7

Que.4 What is the current promotion scenario of India. Discuss?
AT BI GAHE UGN RS B =i BIforg ?

Que.5 Explain the criteria for choosing celebrity as on endorser.

Que.6 Define the rate of creativity in message development?
Hewr s &= & gorerdmdr o JfAET B JHmsy ?

Que.7 Explain various media decision that an advertiser need to take for advertising of new 3G
cellular service product?
743G AR ¥aT e & fagmuy & ford fag= grar @ R faf=y wregw et ot o st
BIAT 8, S9! AR HIRTY 2

Que.8 Suggest the appropriate promotional strategies for:-
o1 & forl Suge weaR oI @1 gema -
(1) Automobiles companies
ISR

(2) Cosmetics manufactures
Aied yarerE fesfar

Que.9 Explain the relevance of using emotional appeals?



HIgATHD AfPT B YANT B ARIDbdr Bl FHSMSY ?

Que.10 Short notes: (Hferer fewof)
(1) Media planning & scheduling
AifeAT AT &R G
(2) Advertising art and layout
o= wer SR =




