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                                      Credit: 3 
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      Max.Marks:-30 

      Min.Marks:-10 

Note:-Attempt all Questions. 

 

Que.1 “Objectives of advertising are to a sale awareness among customers, remind, and  

           persuade them to buy and to maintain the existing customers.” Explain? 

           foKkiu dk mn~ns”; xzkgdksa ds chp tkx:drk cukus ds fy;s mUgs ;kn fnykus o [kjhnus gsrq izfjr djus vkSj  

       ekStwnk xzkgdks dks cuk;s j[kuk gksrk gS A le>kb, \ 

 

Que.2 “Effective communication process starts with selection of target audience” Do you agree? 

           “y{; Jksrkvksa ds p;u ds lkFk izHkkoh laiz{k.k izfØ;k “kq: gksrh gSA** D;k vki blls lger gS \ 

 

Que.3 On what bar? On the advertiser select target audience? 

           foKkiu nkrk fdl vk/kkj ij y{; Jksrk dk p;u dj ldrk gS \ 

 

Que.4 What is the current promotion scenario of India. Discuss? 

           Hkkjr dh orZeku inksUurh ifjn`”; dh ppkZ dhft, \ 

 

Que.5 Explain the criteria for choosing celebrity as on endorser. 

 

Que.6 Define the rate of creativity in message development? 

           lans”k fodflr djus dh l̀tukRedrk dh Hkwfedk dks le>kb, \ 

 

Que.7 Explain various media decision that an advertiser need to take for advertising of new 3G 

          cellular service product? 

          ubZ3G lY;wyj lsok mRikn ds foKkiu ds fy;s foKkiu nkrk ds ftu fofHkUu ek/;e ,aca/kh fu.kZ; ysuk t:jh  

       gksrk gS] mudh O;k[;k dhft, \ 

 

Que.8 Suggest the appropriate promotional strategies for:- 

           fuEu ds fy;s mi;qDr izpkj j.kuhfr dk lq>ko nhft,%& 

       ¼1½ Automobiles companies 

                vkVkseksckby daifu;kW 

       ¼2½ Cosmetics manufactures 

                lkSan;Z izlk/ku fuekZrk  

 

Que.9 Explain the relevance of using emotional appeals? 



          laosnukRed v/khdksa ds iz;ksx dh lkFkZdrk dks le>kb;s \ 

 

 Que.10 Short notes:  ¼laf{kIr fVIi.kh½ 

(1) Media planning & scheduling  

ehfM;k ;kstuk vkSj lwphir 

(2) Advertising art and layout 

foKkiu dyk vkSj vfHkU;kl 

 

 

 

 

 


